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ANNUAL SALES FOR FY 2016/17 UP BY 2.9% AT 208.1 M€ 

Q4 SALES UP BY 30.7% 
 

CONFIRMATION OF PLURI-ANNUAL TARGETS  
 

IFRS – M€ 

Sales 

2016/17 2015/16 Change 

1st  Quarter  38.0 34.7 + 9.5% 

2nd  Quarter  46.9 53.9 - 13.0% 

3rd Quarter (1) 71.9 74.4 - 3.4% 

4th  Quarter(1) 
  

Of which :        Gaming 
Mobile 
 Audio  

51.3 
 

23.3 
23.0 
5.0 

39.3 
 

11.5 
22.2 
5.6 

           + 30.7% 
         

       + 103.4% 
         + 3.7% 
         - 11.2% 

 
Cumulative 12 months (31/03/2017)  

 
Of which :        Gaming 

Mobile 
Audio 

 
208.1 

 
69.7 

105.5 
32.9 

 
202.2 

 
64.4 

101.8 
36.0 

 
           + 2.9% 

 
           + 8.2% 
           + 3.6% 
           - 8.6% 

XX 

(1)   Non audited data 

 

Another year of growth  

Over FY 2016/2017 (ended March 31) Bigben Interactive achieved a turnover of 208.1 M€ up 2.9% 
compared to the previous year, in line with targets set by the Group. This growth is driven by the Gaming 
and Mobile business segments. 

 

GAMING  

•  Gaming recorded sales up by 8.2% at 69.7 M€ boosted by the sales of the new REVOLUTION Pro 
Controller under PlayStation®4 license from SONY. 

 

o Publishing: This strongly profitable segment achieved 24.6 M€ sales i.e. a slight (1.2%) 
growth when compared to previous financial year. According to plan Horizon 2018, 
Publishing pursued the development of its catalogue with the release of 6 games. However 
this segment faced a high comparison basis with FY 2015/2016 which benefited from the 
major success of the WRC5 game. Digital sales which provide leverage for the profitability of 
the catalogue, were up by 18.5%. 
 

o Accessories: This segment showed a strong growth of sales up by 17.3% at 35.9 M€. This 
achievement was supported by the large success of the REVOLUTION Pro Controller 
(nearly 200,000 units already delivered since launch) and by the very promising start of the 
new accessory range for the Nintendo SWITCHTM console hardware. In addition the segment 
enjoyed a growing contribution from sales of Plantronics® headsets and Nacon® PC 
peripherals. 
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MOBILE  

• The Mobile business segments achieved sales of 105.5 M€ up by 3.6% when compared to 
previous financial year. Force GlassTM established itself as a reference brand with a ca. 30% 
market share in value for screen protections of smartphones. In addition the success of the new 
smartphones including iPhone 7 and both Samsung® Galaxy S7 and S8 boosted the sales of 
high end accessories developed by the Group. 

  

AUDIO  
• Faced with a highly competitive market for sound towers, the Audio business recorded sales 

down by 8.6% at 32.9 M€, this drop masking the growing success of the Thomson® licensed 
products (+ 40.4%) under a licensing contract which has been extended until the end of 2020. 

 

 

Very strong growth in 4 th quarter (+ 30.7%) 

In the 4th quarter of FY 2016/2017 (from January 1 to March 31, 2017), Bigben recorded sales of 51.3 M€ up 
by 30.7 % when compared to the same period of previous financial year.  
This achievement was supported by the Gaming business which doubled its sales over the period with 
23.3M€ thanks to the success of the REVOLUTION Pro Controller (nearly 170,000 units delivered in the 
quarter) and the launch of 2Dark and FlatOut video games. The Mobile business saw the ongoing rise of the 
Force GlassTM protection screens and the success of accessories buoyed by the expectations linked to the 
launch of Samsung® Galaxy S8. Audio sales were down by 11.2% in spite of the growth of Thomson® sales 
(+17.4%). 
  
Confirmation of a Current Operating Profit exceedin g 5% of sales 

Banking on a more profitable product mix, Bigben confirms for 2016/2017 financial year its target of a 
Current Operating Result exceeding 5% of sales against 3.6 % in FY 2015/2016.  
 
Outlook 2017/2018 

According to the Horizon 2018 plan, the Group expects for FY 2017/2018 a faster sales growth driven by the 
Gaming business with the launch of ten new games in Publishing (starting with the release of Hunting 
Simulator in the 1st quarter), with the REVOLUTION Pro Controller and the Nintendo SWITCHTM, console 
format which promises to be a real commercial opportunity for Bigben both for its Accessory range and its 
Publishing business.  
 

Boosted by the ongoing growth of the sales of high value added products, Bigben confirms its target of a 
Current Operating Profit in excess of 7% for FY2017/2018. 
 

The projections for FY 2017/2018 and the « Bigben 2020 » medium term strategy in the wake of the 
"Horizon 2018” plan will be disclosed together with the 2016/2017 year-end results during the annual results 
presentation to be held in Paris on 30 May 2017. 
L 

 

Upcoming publication: 

• Annual results 2016/17 : Monday 29 May 2017 
      Press release after close of the stock market 

  
ABOUT BIGBEN INTERACTIVE  

  
  
SALES 2016-2017  
208,1M€ 
 

   
 
HEADCOUNT 
ca. 350 employees 
 

  
INTERNATIONAL 
9 subsidiaries  and a distribution network in 50 
countries 
 

 www.bigben-group.com  

  
Bigben Interactive is a European player in video game publishing, in design and distribution of smartphone and gaming 
accessories as well as in audio products.  
The Group, which is recognized for its capacities in terms of innovation and creativity, intends to become one of Europe’s 
leaders in each of its business segments. 
  
Company listed on Euronext Paris, compartment C – Index : CAC SMALL – Éligible SRD long 
ISN : FR0000074072 ; Reuters : BIGPA ; Bloomberg : BIGFP 
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